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Risk-reduction strategies involve the consumer’s use of other stimuli in order to

reduce purchase dissonance.

These include:-

e known brands, where a brand name is synonymous with quality
consistency and an enhancement of self-esteem;

e recommendation: “People drink other people’s wines.” This has
to do with the consumer’s awareness of a wine being based on the
knowledge and experience of others and usually occurs in a social
environment. Promotional tastings are used to extend this key
behavioural factor with the demonstrator becoming the risk-
reducing authority;

e retail assistants, who provide education and authoritative
comment on the wines;

e wine appreciation education;

e pricing, with the perceived quality of the wine being signalled by
the shelf price;

e packaging and labelling, with the bottle type and label signalling
product style quality and function.

Risk dislike can be defined as a preference for an alternative whose outcome is known with
certainty over one with an equal or more favourable expected value but whose outcomes are seen

as merely probable. Thus risk acts as a negative utility. (Puto, Patton & King, 1985).

In a purchasing situation, consumers are faced with two aspects of risk:
e uncertainty about the outcome of their decision, and

e uncertainty about the likelihood of making a right or wrong decision.
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